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Fraser Coast 
Chronicle
dedicated to fraser coast and surrounds

The Fraser Coast Chronicle is the booming Fraser Coast region’s dedicated 
daily read. Featuring a vibrant mix of news and entertainment, the Fraser Coast 
Chronicle captures the holiday lifestyle of the region and includes coverage of 
local people, visitors, events, dining and business. It also features the popular 
Rural Weekly Wide Bay edition and Let’s Go Fishing supplements every week, an 
extensive lifestyle and entertainment section each weekend, and - vital to this 
high-growth area - a comprehensive 80-page property lift-out every Friday.
 
Major sections 

published		 Daily, Monday to Saturday
Cover price  		 $1.20 Mon - Fri
			  $1.30 Saturday
readership  		 27,000 Mon - Fri
			  27,000 Saturday
circulation  		 8,537 Mon - Fri#

			  10,252 Saturday#

Circulation Areas and Postcodes Advertising deadlines 
ROP Booking 	   11am, 2 working days prior 
ROP Material 	 4pm, 2 working days prior 
Classified Booking	 5pm, 2 working days prior 
Classified Material 	 5pm, 2 working days prior 
Insert Booking 	 7 working days prior 
Insert Material 	 5 working days prior

Contact details 
For more information, contact your Media Sales 
Consultant, or the Fraser Coast Chronicle office:
Phone 		  07 4120 1000
Fax 		  07 4120 1010	

(07) 4120 1000 www.frasercoastchronicle.com.au Classifieds: 1300 136 181
1020866aH

PROFESSIONAL INVESTMENT SERVICES
23 Main St, Pialba Ph. 4124 2499 www.proinvest.info Professional Investment Services Pty Ltd ABN 11 074 608 558

Australian Financial Services Licence No. 234951

PLANYOUR
FUTURE
NOW!

Shane and Danny have been
advising locals on their supe

rannuation and

investments for more than 20 years. Our experience tells us
financial advice is

crucial to ensure that you ha
ve a strategy that puts you in

the best possible position.

The start of a new decade is an exciting time and a great occasion to rev
iew your

current situation to make sure you are on track to a
chieve all of your financial go

als

and objectives.

If you or your family have superannuation or in
vestments and you are interested in

how Professional Investment Services can assist you,w
e invite you to come in for

an obligation free discussion
in our Hervey Bay office with

one of our advisors.

Shane Bradbury and Danny M
attsson are authorised repres

entatives

of Professional Investment Services Pty Ltd AFSL 234
951
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THE Fraser Coast will get its new
96-bed private hospital thanks to a
$47.1 million investment by the
Gillard Government to be an-
nounced in today’s 2011-12 Budget.
Deputy Prime Minister and
Treasurer Wayne Swan said the
project would greatly improve
access to quality health care,
while also stimulating the local
Fraser Coast economy and creat-
ing jobs.
“Finding room in this very res-
ponsible budget for funding to-
wards the St Stephen’s Hervey
Bay Private Hospital has been
difficult, but shows what a high
priority it is for the Gillard Go-
vernment,” Mr Swan said.
Minister for Health and Ageing
Nicola Roxon announced the go-
vernment would provide the fund-
ing for the private hospital which
would include a state of the art
e-health initiative.

phen’s Private hospital is sche-
duled to begin in January 2012.

■ SEE PAGE TWO: St Stephen’s
Private Hospital facts

regional priority round.
“These new projects and many

other projects around Australia
being funded from the fund’s
regional priority round will help
strengthen regional health and
hospital services and build a bet-
ter system for the future,” she
said.
Building work on the St Ste-

“This investment is another
example of how national health
reform is helping to provide hospi-
tals and health services with the
resources they need to provide
more beds and better care.”
Ms Roxon said the St Stephen’s
project had been selected by the
government for funding through
the Health and Hospitals Fund

“This project is part of Labor’s
ongoing commitment to improving
regional health services and help-
ing regional Australians to see
and contact a doctor closer to
home,” Ms Roxon said.
“The St Stephen’s Hospital will
provide 96 beds, two operating
theatres, six dialysis chairs and
four oncology chairs.
“Importantly, the hospital will
be fully digitalised to provide
improved and efficient patient
care.
“The hospital will also provide
linkages to universities and metro-
politan hospitals to provide access
to training and additional special-
ist expertise.

HEALTHY OUTCOME: An artist’s impression of the new private hospital which will go ahead after the Federal Government promised $47.1 million. PHOTO: CONTRIBUTED

NEW HOSPITAL
NOW A REALITY

PETER
CHAPMAN

peter.chapman@frasercoastchronicle.com.au

STOP THE BLEEDING
CLARENCE HEALTH IN CRISISFRASER COAST HEALTH IN CRISIS

• Domain incorporating 
   PROPERTY Week
• Drive incorporating 
   CARS
• MyCareer.com.au 	
   incorporating 		
   search4jobs

• Commercial Property
• The Guide
• Sport
• Junior Sport	
• Better Business
• Weekend
• Easy Eating

• Smarter Shopping
• NiE
• Let’s Go Fishing
• Rural Weekly (Wide Bay 	
   edition)
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Source: Morgan September 2011; APN total distribution area   
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fraser coast chronicle – maryborough/hervey bay   
monday to saturday reader profile

Source: Morgan September 2011; M-Sat av. readership; Fraser Coast total distribution area    
*APN total distribution area  †Based on main income earner  ̂ Light/non TV ≤ 2hrs/day; 

Light/non radio ≤ 2hrs/day; Light/non cinema ≤ 1 visit in last 3-12months

filter: fraser coast total distribution area
market Potential: 84,000

Reach % PUBLICATION
PROFILE %

fraser coast AREA  
POPULATION PROFILE %

total READERSHIP: 27,000 daily*	 31	 100	 -

Primary readership	 34	 85	 78

gender			 

Male	 31	 49	 49

Female	 31	 51	 51

AGE			 

14-24	 21	 10	 14

25-34	 39	 13	 10

35-49	 23	 18	 25

50-64	 32	 27	 26

65+	 43	 33	 24

Average age		          54 years	         50 years

employment			 

Employed full-time or part-time	 37	 45	 39

Retired	 39	 38	 31

OCCUPATION			 

Professionals / managers†	 41	 11	 8

White collar workers†	 35	 36	 32

Small business owner / business decision maker	 22	 9	 12

SOCIO-ECONOMIC status			 

AB / C quintiles	 34	 20	 18

HOUSEHOLD details			 

Own or paying off own home	 36	 67	 58

Main grocery buyer	 32	 73	 72

Household decision maker	 32	 92	 90

Children under 18 in household	 25	 29	 37

MEDIA CONSUMPTION^			 

Light / non commercial TV viewers 	 25	 21	 26

Light / non commercial radio listeners 	 31	 65	 67

Light / non cinema attendees	 30	 65	 69

FINANCE			 

Average household income		       $57,500	      $52,500

Average savings and investments (excl. property)		     $112,000           	    $101,000

www.frasercoastchronicle.com.au


