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The gympie 
times
dedicated to gympie and surrounds

Established in 1868 at the beginning of the region-defining Gympie Gold Rush, 

The Gympie Times has long-since provided residents and visitors with in-depth 

coverage of local news, sport, people and events. After 140 years in print, the 

publication stands by its traditional community focus, but strives to continually 

evolve to reflect the prospering city it services. 

Major sections 

published		 Daily, Tuesday to Saturday

Cover price  		 $1.20 Tue - Fri

			  $1.30 Saturday

readership  		 12,000 Tue - Fri

			  16,000 Saturday

circulation  		 4,213 Tue - Fri#

			  7,959 Saturday#

Circulation Areas and Postcodes

Advertising deadlines 
ROP Booking 	   10am, 2 working days prior 
ROP Material 	 4pm, 2 working days prior 
Classified Booking	 3pm, 2 working days prior 
Classified Material 	 3pm, 2 working days prior 
Insert Booking 	 7 working days prior 
Insert Material 	 5 working days prior

Contact details 
For bookings and information, contact your Media 
Sales Consultant, or The Gympie Times office:
Phone 		  07 5480 4200
Fax 		  07 5480 4204	

$1.20
Incl. GST

www.gympietimes.com.au SATURDAY, NOVEMBER 13, 2010

Abu Dhabi’s Crown Prince helps Mary River turtles - P.7

Ph: (07) 5482 1011 EMAIL: editorial@gympietimes.com CLASSIFIEDS: 1300 136 181 ONLINE CLASSIFIEDS: www.localclassifieds.com.au

A GRIP ON THE FUTURETM

TYRE
CENTRE
30 MONKLAND ST.

PHONE (07) 5482 2599

UP TO $100 FREE GIFT CARD
WHEN YOU BUY 4 TYRES

Offer Finishes November 13th
PURCHASE FOUR SELECTED BRIDGESTONE TYRES TO
RECEIVE A FREE COLES GROUP & MYER GIFT CARD

VALUED AT UP TO $100.
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Keeffe makes
Collingwood’s

primary list - P.56

A GYMPIE engineering company up against
some of the big boys of the mining industry
has clinched a major win at the 7th Annual
Australian Mining Prospect Awards.
At the gala awards ceremony and dinner

on Thursday evening at Doltone House, Syd-
ney, J Smith and Sons were announced the
winners of the Innovative Mining Solutions
categorywith their Smith Mk4 Hydrapede.
Therewere largenumbers of entrieswitha
record number of nominations in the Innova-
tiveMining Solutions and Excellence in Envi-
ronmental Management sections.
Smith and Sons principal Kerren Smith
said the competition was stiff, and included
some big names like Xstrata andMacmahon.
“We were up against some multi-nationals
with deep pockets and a lot of resources,” he
said. “Thewinwasasurprise.Wedidn’t think
we were in with a chance.”
Judges were impressed with the Gympie
designed and built Hydrapede, a powered
dolly which enables mining road trains to
haul large amounts ofminerals over long dis-
tances.
Essentially, the system serves as a second
prime mover in a road train and can be oper-
ated in combinations of up to four trailers and
at speeds of up to 73km/hour, said Smith and
SonsengineeringmanagerKevinMcDonnell.
The system is also automated so the driver
enables the Hydrapede when starting their
shift and is not required to disable it until the
end of the shift or for routine maintenance.
The win more than justifies the couple of
million dollars invested in research anddeve-
lopment by the company and it’s a well de-
served gong for the engineering teamwho in-
vented what is a muchmore efficient method
of shifting big loads directly from themine to
the processing plant.
Needing only one-third the road width of a
mining dump truck, the Mark 4 is capable of
shifting around 315 tonne of ore, and that

ly working on theMark 5 – which will boast a
400 tonne capacity.
Eventually, they’ll market Hydrapede mo-

dels ranging in hauling capacity from 250 to
400 tonne.

ness” and when he says “good”, he means
they expect their award winning innovation
to return some $50 to $60 million per year.
There’s already nine Hydrapedes working
acrossAustralia, and the company is current-

means lower operating costs.
“You need less trucks, which in turnmeans
less wages and less road maintenance,” said
Mr McDonnell.
Mr Smith said thewin is “good for the busi-

NATIONAL AWARD

NATIONAL WIN: Gympie’s J Smith and Sons had a major win at the 7th Annual Australian Mining Prospect Awards on Thursday night with the
Smith Mk4 Hydrapede. Pictured (from left): is Ben Doolan, Brett Best, Kerren Smith, Kevin McDonnell and Gustav Du Plessis. Renee Pilcher

Story: Jannette Parke

Gympie company is at the top of their game
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Weather: Showers 17-29°C Details: P.55

Nobody knows Cooloola better

Little McMiracle
home with her
parents - P.18
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Source: Morgan September 2011; APN total distribution area   
#ABC July to September 2011
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The gympie times   
tuesday to saturday reader profile

Source: Morgan September 2011; Tue-Sat av. readership; Gympie total distribution area    
*APN total distribution area  †Based on main income earner  ̂ Light/non TV ≤ 2hrs/day; 

Light/non radio ≤ 2hrs/day; Light/non cinema ≤ 1 visit in last 3-12months

filter: gympie total distribution area
market Potential: 34,000

Reach % PUBLICATION
PROFILE %

gympie AREA  
POPULATION PROFILE %

total READERSHIP: 13,000 daily*	 36	 100	 -

Primary readership	 39	 44	 42

gender			 

Male	 33	 45	 49

Female	 39	 55	 51

AGE			 

14-24	 17	 4	 8

25-34	 56	 25	 16

35-49	 28	 22	 29

50-64	 32	 23	 27

65+	 47	 26	 20

Average age		          51 years	         49 years

employment			 

Employed full-time or part-time	 39	 58	 54

Retired	 34	 26	 27

OCCUPATION			 

Professionals / managers†	 33	 6	 7

White collar workers†	 40	 35	 32

Small business owner / business decision maker	 44	 30	 24

SOCIO-ECONOMIC status			 

AB / C quintiles	 30	 12	 15

HOUSEHOLD details			 

Own or paying off own home	 36	 73	 73

Main grocery buyer	 34	 76	 80

Household decision maker	 37	 97	 96

Children under 18 in household	 40	 46	 42

MEDIA CONSUMPTION^			 

Light / non commercial TV viewers 	 38	 39	 37

Light / non commercial radio listeners 	 35	 78	 81

Light / non cinema attendees	 35	 65	 68

FINANCE			 

Average household income		       $56,400	      $52,800

Average savings and investments (excl. property)		     $270,000           	    $225,900
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